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Hey Sit With Us

Founded in Fall 2022 at Samford University, Hey Sit With Us is a weekly podcast where friends Hannah Grace 
Nash and Allie Blain sit together with listeners to chat about the things in life that are important to them and their        
audience. They have a lot of love in our hearts and want to share that love with listeners. Nash and Blain believe 
that “we were not created to do life alone!” Their vision is to create a movement where young women feel 
empowered to go out of their way to invite others to Sit With THEM in a collegiate setting. Hey Sit With Us
encourages women to have important and meaningful conversations that promote deep connections. 

As of January 2024, Hey Sit With Us has approximately 50 weekly listeners between audio and video formats of 
their podcast and boasts 213 followers on Instagram. They have just launched their brand website and have goals 
to improve their brand awareness through SEO and keyword marketing. Hey Sit With Us has an upcoming feature 
in the Phi Mu Aglaia newsletter, sent to all active and alumni members twice a year. Hey Sit With Us has been 
featured twice in the Samford Crimson student newspaper and once on a student blog featuring podcasts started 
at Samford University. 

Hey Sit With Us fits into a lifestyle, content creation and podcast genre. Both Hannah Grace Nash and Allie Blain 
are passionate about embracing the joy in their everyday lives and invite their audience to do the same throughout 
all of their content. The brand’s tagline is “because we weren’t created to live life alone” and is the driving force 
behind all of their content. 



we weren’t created to live life alone

About Us

Allie Blain
Creative Director 

Hannah Grace Nash

The cohost and creative director for Hey, Sit With Us! 
All the way from the sunny state of Florida, she’s obsessed 
with all things Disney and is likely wearing a pink outfit 
wherever she goes with a can of coke in her hand at all 
times. But there’s more to Allie than just a love for pink 
and a need for caffeine. She’s all about those meaningful 
conversations and spontaneous adventures with friends. 
Exploring new places and cultures while traveling? Count 
her in! And when it comes to music, Taylor Swift is her go-
to girl

The cohost and strategic director for Hey, Sit With Us! 
Hannah Grace is from Rome… Georgia that is!
When she’s not busy cracking jokes and having a blast with 
her friends, you’ll find her dedicating her time to her 
beloved sorority and making a positive impact in her com-
munity. Family is a top priority for Hannah, and she’s 
especiallys mitten with her niece Minnie Mae. Just to 
clarify, Minnie Mae is a dog, but she’s an important member 
of the family, no doubt.

Strategic Director



At this point, Hey Sit With Us has relied on other forms of media than paid to promote their brand. 
Because of this, there is no paid media to report on. 

Hey Sit With Us’ strongest media presence can be found in their shared media. Hey Sit With Us maintains a 
presence on Instagram, TikTok, YouTube, Pinterest, and LinkedIn. Their strongest and most consistent presence can 
be found on Instagram

Hey Sit With Us maintains owned media on their website and blog, heysitwithus.com

Hey Sit With Us has been featured in two Samford Crimson articles, a blog post from a Samford student and a 
podcast critique video. Hey Sit With Us has an upcoming feature in Phi Mu’s Agalia Newsletter, sent to all active 
and alumnae members of the sorority. 

Paid Media

Earned Media

Shared Media

Owned Media



Survey Results:
To best understand the audience of Hey Sit With Us, I 
conducted a survey through Qualtrics. This survey was 
sent out to college aged women in the south and amassed 
138 responses. The following questions were asked 
throughout the survey:

What is your gender?
How old are you?
Indicate your current educational status
Where do you attend college?
Indicate your current major / career goals - check multiple 
as needed: 
Are you a member of a Panhellenic, NPHC, service or 
affinity (e.g. Christian, common ethnic background) 
sorority? (Active or Alum)
Which sorority/women’s group are you a member of?
Have you ever listened to a podcast called Hey Sit With 
Us?
How did you hear about the Hey Sit With Us podcast? 
How often do you listen to podcasts?
What is your favorite podcast?
What attracts you to the podcasts you listen to? 
What do you enjoy doing while listening to podcasts?
What keeps you from listening to podcasts?
What is your ideal length of a podcast
Do you follow any podcast accounts on social media?
Please list the podcast accounts you follow on social 
media.
Have you ever attended a live recording or an event 
related to a podcast?
Who would be your ideal guest to listen to on a podcast?

These answers helped to determine competitors in the 
industry as well as understanding more about the listening 
habits and desires of Hey Sit With Us’ ideal client. 

 



situational analysis
Strengths:

Weaknesses:

Opportunities:

Threats:

Brand Position:

Hey Sit With Us does a good job of creating content that relates to their target audience.  They have strong 
brand awareness around Samford University’s campus. 

Hey Sit With Us has not utilized their owned media platform to its fullest potential to reach new audiences. 
Their consumer brand awareness does not surpass Samford University. 

There is a gap in the college-girl lifestyle market that Hey Sit With Us has the potential to fill. As girls in their 
early 20’s and late teens are searching more to build community, Hey Sit With Us can become the standard. 

With the increasing popularity of podcasts and availability of equipment, Hey Sit With Us  will experience a rise 
in competition within the next few years. 

Direct competitors to the Hey Sit With Us podcast are Don’t Blame Me with Meghan Rienks, Gals on the Go 
with Danielle Carolan and Brooke Miccio, House Guest with Kenzie Elizabeth, Manifest with Tori Desimone and 
Approachable with Samantha Ravndahl and Alyssa Anderson. Hey Sit With Us is known for mixing honest and 
raw experiences with humor and light-hearted banter to create a mix of relatability and vulnerability.  Hey Sit 
With Us stands out from these competitors as the hosts, Hannah Grace Nash and Allie Blain are college 
students who are experiencing the highs and lows of everyday life alongside their listeners.  Their incorporation 
of bright colors and recognizable branding helps them to stand out.



Interview with Hannah 
Grace Nash
What are things you are passionate about and how does that 
translate into your brand story?
I love people. My passion is making others feel comfortable and empowering them to go outside their comfort 
zone. As college students it is easy to get caught up in our own world and forget about the people around us. 
We frequently assume that our peers are good on their own and we’re the only ones that need encouragement 
throughout our daily lives. To me, Hey Sit With Us serves as a way to not only encourage others going through the 
same phase of life as me, but remind them to do the same for those around them.

When people think about Hey Sit With us- what is the first thing 
you want to come to their mind? 
I hope the first thing that comes to mind when someone thinks about Hey Sit With Us is more of a feeling than a 
statement. I want others to smile and feel a sense of familiarity, as if they know us personally and can relate to what 
we are going through.

How important has social media strategy been to Hey Sit With Us 
in the past and how do you want it to grow this semester? 
Besides word of mouth, social media strategy has been the sole way we have grown HSWU since we started. I 
hope we can grow our social media strategy this semester to be consistent with posts, language, and targeting.

Define your ideal listener / target audience. 
The ideal HSWU listener is a young woman around college age who is just trying to figure life out. 

How would you describe the current / day to day operations that 
occur with Hey Sit With Us? 
Allie focuses  on the creative content side of Hey Sit WIth Us and I focus on our strategy. My goal is to design SEO 
strategy, target our audience with keywords, and determine topics as they relate to keywords and trends.

What is your vision for Hey Sit With Us over the next year? 
My vision for Hey Sit With Us is for it to grow into a community where listeners interact with not only us as the 
hosts, but each other as well. Ideally, we will be able to grow our online community by using our website as a forum 
for encouragement and relationship building.

How does the content you consume impact the content you create 
with Hey Sit With Us?
I consume tons of podcast content daily. The content I listen to allows me to feel like I am in the room with the 
hosts and part of the conversation in real time, understanding the jokes and following the stories. That feeling 
inspires me to ensure Hey Sit With Us creates content that is impactful and makes people want to feel like they are 
a part of the conversation.



Hey Sit With Us is set apart by their bright personalities, which is 
reflected well in their branding and coloring.  There is truly 

nothing “just like” Hey Sit With Us and that is something that sets 
them apart.  In general, brands that could be compared to them 

are those with a passion for authenticity and a desire to impact the 
world for good.



Objective: Diversify the 
Hey Sit With Us brand 
to include blogs with 
traffic reaching at least 
50 viewers a month

Goal: To increase brand 
awareness and maintain 

a consistent online 
presence. 

Increase Website SEOGet posts at the top 
of search results 
when “college life is 
searched

Mention blog posts 
and newly designed 
website on podcast 
episodes.

Write specific blog posts with 
keyword rich terms

Embed external and back links 
throughout the HSWU website 
and blog posts

Customize website meta tags

Improve post key word accuracy 
by tracking what keywords work 
on our posts and what 
successful pinners are using

Make consistent posts that 
match blog content and link to 
the HSWU website

Post high-quality pictures that 
Pinterest’s algorithm will 
prioritize

Objective: To increase 
audience engagement 
by 20% by the end of 
our campaign. 

Post regularly on all 
platforms (pinterest, 
instagram, tiktok, 
blog, etc.)

Generate word of 
mouth attention 
through 
non-social-media 
outlets

Plan a picnic event and invite listeners 
to join. 

Send messages to sororities at Sam-
ford, UAB, BSC and University of 
Alabama 

Advertise event on social media 

Post 2 blogs weekly and 
promote them on all social 
media platforms

Utilize Pinterest as a platform 
to distribute blog content to 
relevant audiences. 

Interact with Instagram audience 
by responding to comments and 
direct messages

Host an in-person Hey Sit 
With Us event Send press releases to relevant 

news outlets

Hand out free SWAG, such as 
stickers, on campus and at the 
event. 

Post flyers around Samford 
University campus



Blog Content
Makeup under $50 
We wish we knew this before college 

Instagram Content 
Makeup under $50 
Meet Hannah Grace Nash 
Meet Allie Blain
Announce Picnic

Send Press Release to Crimson

Blog Content
HSWU Event Recap 

Instagram Content 
Announce new podcast episode
HGN Video inviting people to the picnic 
HGN Birthday Post 

Special Spring Podcast Episode! 

Content Calendar

Week One

Week Two

March 17 - March 23

March 24- March 30



Blog Content
Turning 21.
Life is an epic mosaic

Instagram Content 
Stickers on Campus post
ARB Birthday post
21st birthday blog post

Send Press Release to Auburn

Blog Content
Hannah’s Spring Faves
Allie’s Spring Faves  
Allie’s Sorority Story

Instagram Content 
Fave pod episodes 
Picnic recap post 

Send Press Release to Al.com

Content Calendar

Week Three

Week Four

March 31- April 6

April 7- April 13



Press Release #1
This press release was sent to the Samford Crimson to announce the “Hey Picnic With Us” Event



Press Release #1
This press release was sent to the Samford Crimson to announce the “Hey Picnic With Us” Event



Press Release #2
This press release was sent to the Auburn student newspaper in hopes that they would share about Hey Sit With 
Us’ brand and mission with their student body. 



Press Release #2
This press release was sent to the Auburn student newspaper in hopes that they would share about Hey Sit With 
Us’ brand and mission with their student body. 



Press Release #3
This press release was sent to AL.com to inform them of the recent updates to the Hey Sit With Us brand. 



Press Release #3
This press release was sent to AL.com to inform them of the recent updates to the Hey Sit With Us brand.



CONTACTS:

Hannah Grace Nash
Strategic Director
Hey Sit With Us
(706) 346 9001
heysitwithus@gmail.com

Allie Blain
Creative Director
Hey Sit With Us
(813) 382 0477
heysitwithus@gmail.com

FOR IMMEDIATE RELEASE

MEDIA ADVISORY: SAMFORD STUDENT PODCAST, “HEY SIT WITH US,” HOSTS “HEY PICNIC
WITH US” AT HOMEWOOD CENTRAL PARK.

WHO: Hey Sit With Us is thrilled to present “Hey Picnic With Us,” the brand’s first live event.
Brand directors Hannah Grace Nash and Allie Blain will be in attendance and are excited to
meet their audience.

WHAT: An evening where college aged girls are invited to come as they are, sit with each other
and build community with new friends. The event is free to attend and will offer snacks and
desserts, participants are encouraged to bring a picnic dinner.

WHERE: Homewood Park, 1632 Oxmoor Road, Homewood, Alabama 35209

WHEN: 5:00 - 7:00 p.m. Wednesday, March 27

SPECIAL MEDIA INFORMATION: Media are invited to be at the event at 4:45 p.m. to obtain
footage as participants arrive. Hannah Grace Nash and Allie Blain will both be available for
interviews during this time.

###

About Hey Sit With Us
Hey Sit With Us is a weekly podcast where friends Hannah Grace Nash and Allie Blain sit
together with listeners to chat about, “a little bit of everything.” Honored with the Samford
University “Student Podcast of the Year” award, Hey Sit With Us is entering its fourth season
with a passion and excitement to encourage important and meaningful conversations that
promote deep connections. Hey Sit With Us can be streamed on Spotify.

Media Advisory



4/12/24, 10:15 AM Gmail - Hey Sit With Us Podcast Guest

https://mail.google.com/mail/u/0/?ik=3b9f0933f9&view=pt&search=all&permthid=thread-a:r-8081444629456271487&simpl=msg-a:r-2163899632055194893&sim… 1/2

Allie and Hannah <heysitwithus@gmail.com>

Hey Sit With Us Podcast Guest
3 messages

Allie and Hannah <heysitwithus@gmail.com> Mon, Feb 26, 2024 at 11:59 AM
To: "bellagrace@palettemgmt.com" <bellagrace@palettemgmt.com>

Hi Bella Grace!

I'm Allie Blain, co-host and creative director of Hey Sit With Us, a podcast based in Birmingham, AL that is
an open invitation to pull up a chair and get real with your friends because we weren’t created to live life
alone. We are passionate about creating a space where college aged women feel like they belong while
also equipping them with the tools to be intentionally inclusive in their daily lives. We are planning for our
upcoming season and think you’d be an epic guest and the perfect fit for our audience. 

 I adore your social media accounts and love how you share positivity and authenticity throughout your
content. Hannah Grace (my co-host) and I would love to have a chat with you about your journey, your
views on balancing authenticity as a content creator, and any little bits of wisdom you’d want to share with
our listeners. 

It would likely take between 30-45 minutes and would be done through zoom, or in person if you’re feeling a
little day trip to Birmingham! We would take care of all of the editing and tech fun stuff! 

We think our audience would love hearing from you… and we would be so happy to chat!!! Let us know if
you’re available!

With love
Allie Blain
Creative Director and Co-Host for Hey Sit With Us
www.heysitwithus.com

Abby Freedman <abby.freedman@palettemgmt.com> Tue, Feb 27, 2024 at 11:36 AM
Reply-To: abby.freedman@palettemgmt.com
To: Allie and Hannah <heysitwithus@gmail.com>

Hi Allie and Hannah,

Thanks for reaching out to Bella -- confirming I will circle back if she's interested!

—
Abby Freedman
Talent Coordinator 
Palette MGMT
LinkedIn | Instagram | Learn More 

[Quoted text hidden]

Allie and Hannah <heysitwithus@gmail.com> Fri, Mar 8, 2024 at 10:44 AM
To: abby.freedman@palettemgmt.com

Pitch
After doing some market research to better understand our ideal audience, we found Bella Grace Gates. Bella 
Grace, a college influencer at the University of Alabama, utilizes TikTok to document her everyday experiences, 
sharing authentic moments of everyday college life in the south.



Pinterest
Prior to this campaign, Hey Sit With Us had not utilized Pinterest. Our goal with implementing a Pinterest strategy 
was to increase brand visibility as well as to drive traffic to the website. 

We created boards that allowed our content to be easily segmented such as “Our Podcast,” “College Life,” “Travel 
Inspo” etc. With each photo, we strategically tagged search terms and keywords that our target demographic could 
be looking for. 

After researching Pinterest strategy, it became clear that we needed to develop a list of keywords and potential 
search terms that would align with what our target demographic searches for. 
 
The following is an example of keywords that were used to promote a recent blog post on Hey Sit With Us: 



Pinterest

Linked to a podcast episode, this pin reached 90 impressions over the course of the campaign. This is the 
highest viewed pin created by Hey Sit With Us. 

These pins eached reached over 50 impressions and recieved four saves each.

Hey Sit With Us was able to reach 
over 2,000 impressions on 102 Pins 
over the course of the campaign. 



Instagram Strategy

Information gathered 1/29/2024

Hey Sit With Us utilizes Instagram as its primary social media platform. Because of this, we aimed to 
prioritize high-quality content on this platform. We chose to focus on consistent content that 
highlights the lifestyle aspect of the brand and creates a unified aesthetic across all channels.

We used the Hey Sit With Us Instagram account to send Direct Messages to sororities at the 
University of Alabama, Birmingham Southern College and the University of Alabama at Birmingham, 
inviting them to our live event, Hey Picnic With Us. This resulted in an increase in followers from 
these colleges.

					     Previously, Hey Sit With Us primarily used Instagram to promote 
					     podcast content. However, in rebranding Hey Sit With Us to 
					     encompass more than just a podcast, it was essential to share 	
					     content that reflected this. As part of this fresh start, both 
					     Hannah Grace and Allie took the opportunity to officially 
					     introduce each other on the Hey Sit With Us Instagram account.

					     Furthermore, we utilized the Instagram account to promote the 	
					     podcast, blog content, and live events.



Instagram



Instagram



Blog
Prior to this campaign, Hey Sit With Us had plans of launching their podcast 
website but had not published it yet. During the beginning of the campaign, 
we were able to put the finishing touches on the website and get the blog 
started. Launching the blog aspect of the brand has been a big part of the 
growth we have been able to see in brand discovery. By using embedded 
episodes, backlinks and external links we have been able to boost the Search 
Engine Optimization of Hey Sit With Us. 

The blog content has also served as a landing page for many of the pins 
posted to Pinterest throughout the campaign. 

Information Pulled 4/12/2024



4/11/24, 9:40 PM Refreshing My Makeup Drawer at Target for $50

https://www.heysitwithus.com/post/refreshing-my-makeup-drawer-at-target-for-50 1/4

Allie Blain Mar 17 3 min read

Refreshing My Makeup Drawer at Target for $50

Last week I had TWO sorority functions and it happens that it's perfect time of year when all of my makeup has 
suddenly disappeared. I've been desperate for a product refresh. So, I did what I do best. I went to Target!

We all know I love �nding a good deal. So this time, I went to Target with a budget. I gave myself $50 to revamp my 
makeup drawer and make sure I felt hot and con�dent for my upcoming functions.  

**This is not sponsored by any of these brands**

Pixi by Petra On-the-Glow Blush (Fleur) - $18.00

Y’ALL my life was incomplete without this blush. I'm simply obsessed with it now. It’s a cream blush that glides on 
your cheek as simply as chapstick. After applying it, I take my brush (or beauty blender, depending on my mood) and 
blend it right in. 

I joke with my friends that I had NO idea how to “be a girl” before coming to college. So, I love to share little tidbits 
in case you’re in the same place. For example, I learned recently that when you're putting makeup on, you should do 
all the liquids and creams �rst and THEN top it all off with the powder products. If you’re choosing to pair this with 
your favorite powder blush or highlighter, use the Pixi product �rst before brushing on that new product! This may be 
common knowledge, but in case it’s not, you’re welcome! ;)





4/11/24, 9:45 PM Hey Picnic With Us

https://www.heysitwithus.com/post/hey-picnic-with-us 1/2

Allie Blain Mar 30 1 min read

Hey Picnic With Us

Updated: 2 days ago

This week was so epic! 

Not only did we launch SEASON 4 of Hey Sit With Us with a brand new episode, we were able to hang out with Y’ALL 
in person at our �rst ever live event, Hey Picnic With Us. This event created a space where we were able to grow in 
friendships, new and old, with like minded college aged girls. Thank you to all of our beautiful and amazing and epic 
friends who joined us! 

We truly believe that we weren’t created to live life alone and Hey Picnic With Us was a great opportunity to gather 
and live life TOGETHER!

If you weren’t able to make it to the picnic, don’t fret! 
We encourage you to do the same thing in your 
community and in your circle of friends. Grab a picnic 
blanket and a deck of cards and invite your people to 
be together. Be intentional to ask eachother how 
you’re REALLY doing & make sure that those around 
you feel loved and seen for who they are… wherever 
they’re at. 

If you haven’t listened to this week’s episode of Hey Sit With Us, what are you waiting for? Listen here, now! 



4/11/24, 9:46 PM Life is a pretty epic mosaic

https://www.heysitwithus.com/post/our-lives-are-a-mosiac 1/3

Allie Blain Apr 3 3 min read

Life is a pretty epic mosaic

At my core, I’m an artist. I’ve always found joy in 
sketching, �nding a creative outlet, writing,
painting — all the things. I love to see the art that 
surrounds me. Recently, my heart has been stuck on the 
idea that my life has become a piece of art as well, in a 
way. I am a mosaic. 

In me is a piece of everyone I have ever loved, and a piece 
of everyone I have ever been loved by. 

The saying “you are who you hang out with” is cliche and 
old-fashioned. But, as I’ve re�ected on this, I’ve seen 
how true that saying really is. As I’ve gotten older I’ve 
realized how right adults were when they said things my 
whole life (p.s. I hate admitting when I’m wrong). Who I 
am, how I function, how I communicate… it all can be 
tied back to the people I love. 

In the silly 
things, I’m a 
mosaic of the people I love. My favorite gas-station-snack is a coke banana 
slurpee, because that’s what my dad got with me when I was little. I’ve 
developed a bit of a southern accent at college and will forever call 
Winnipeg, “Winnie-peg,” because of Hannah Grace Nash (if you know, you 
know). I love a NYT game in the morning because Linden introduced them to 
me when we lived together in London. I wear aerie workout tops because 
Emma Grace raved about them and I believed her (she was right!). 

In the everyday things, I am a mosaic of the people I love. I fold my clothes 
and roll my t-shirts the way I do after Rylan reorganized my closet last year, 
it’s how she showed love to me when I didn’t feel good. I use my ring �nger 

to smooth out my makeup because that’s what Abbie told me to do when I turned 13 and started wearing makeup. 
Speaking of makeup, my entire makeup routine is the way it is because it’s how Sloane taught me. 

And in the big things, I am a mosaic of the people I love. 







4/11/24, 9:50 PM Recruitment 101: What I wish I knew before joining a sorority

https://www.heysitwithus.com/post/recruitment-101-what-i-wish-i-knew-before-rushing-a-sorority 1/4

Allie Blain 3 days ago 5 min read

Recruitment 101: What I wish I knew before joining a
sorority

Updated: 2 days ago

When I applied for recruitment, my Greek life knowledge could be summed up in the hour and thirty-four minutes of 
Legally Blonde. My Rho Gamma had to break it to me that Delta Nu wasn’t a sorority in real life after I expressed my 
disappointment in Samford not having a chapter. To say that I had no idea what I was getting myself into would be a 
complete understatement. Going into recruitment, I scoured the internet for blogs and TikTok OOTDs. Tying a bow on 
my junior year and preparing to recruit for my �nal year of college has me thinking a LOT about the time I’ve spent in 
my chapter and things I wish I would have known before going through recruitment. 

Before we start! I’m going to do a quick vocab bank for y’all. While some of these words have become common 
knowledge for me, I know that not everyone has that familiarity. I certainly didn’t when I started reading through 
sorority blogs! Each school might do things a bit differently, but this is what recruitment looked like for me. 

Philanthropy- The �rst and most casual round of recruitment. In this round, you visit each house. For this round, you 
are given a t-shirt and style it however you want! I wore bright disco pants! 

Sisterhood- The second round of recruitment. In this round, you go to less houses than before. After a process of 
mutual selection and voting, your schedule is determined. It sounds really daunting, but believe me – the system 
works! The parties are a bit longer than philanthropy and you get to have deeper conversations with active members 
of the houses. 

Preference- The last round of recruitment where you visit only two houses. At this point, you have intentional 
conversations with women in each house to determine if this is a place where you could see yourself growing and 









Hey Picnic With Us
Our event, Hey Picnic With Us, was an amazing evening filled with 
community and fun. College aged girls from the Birmingham area came to 
Homewood Central Park on March 27th to relax together and make new 
friends. This event allowed our community to say “Hey, sit with us!” and 
really mean it. 

We hung up posters all around Samford campus to make sure everyone 
knew about the event. We also reached out to different sororities in the 
Birmingham area to spread the word even further. All of our friends who 
came to our event were able to get a “Hey Sit With Us” sticker. 





“ Picnic with Us was a wonderful opportunity to foster fellowship! I 
was able to meet and talk to girls outside of my typical bubble while 

still eating alongside some of my very best friends.”

- Lindsay Hardwick



Hey Sit With Us has long had an established brand identity system. We 
were able to use what had already been created in the content created 
during this campaign 

Mr. Eaves Mod OTM
Lindsey Signature

Brand Colors: Brand Fonts:

Brand Logos:

Podcast Cover: Profile Pictures:

Media Kit



Return on Investment: 
Instagram: 
Before the campaign, Hey Sit With Us had 213 followers, with minimal reach 
and engagement due to their inconsistent posting habits. Throughout the 
campaign, Hey Sit With Us was able to grow, reaching 244 followers. The 
audience reach expanded from 89 to 746 accounts in the last 30 days, along 
with 124 engaged accounts. 

This campaign led to 31 new followers, 657 more accounts reached, and 
120 additional engaged accounts.

Website Traffic: 
At the beginning of the campaign, heysitwithus.com had 15 lifetime visitors 
and 19 site sessions. Their average viewer spent 2 minutes and 50 seconds 
on the site. After a successful campaign, the website has seen 145 site 
sessions and 99 unique visitors. Additionally, the average session raised to 4 
minutes and 30 seconds. This indicates viewers being more interested in the 
content being provided. 

Pinterest: 
Despite starting from scratch at the beginning of this campaign, the Hey Sit 
With Us Pinterest account became one of the strongest parts of the 
campaign.  The page reached 2.22k impressions, 151 engagements, 6 out-
bound clicks, and 81 saves, reaching a total audience of 397. 

Search Engine Optimization: 
By strategically including keywords and a variety of SEO tactics, Hey Sit 
With Us has been able to rise to a higher prominence in search results. Hey 
Sit With Us also secured new earned media, including a feature on Phi Mu’s 
national blog. Both “Hannah Grace Nash” and “Allie Blain” are now search 
terms that are heavily connected to the brand of “Hey Sit With Us.” 



Search Engine Results



Pinterest Results



Earned Media



Instagram Results



Overall, the Hey Sit With Us public relations campaign was successful this spring. 
The campaign achieved its goal of increasing brand awareness and diversifying the 

brand of Hey Sit With Us while staying true to its mission, “because we weren’t 
created to live life alone.”

Although the original objective of having blog and website traffic reach 50 viewers a 
month was not met, the Hey Sit With Us blog maintained a strong viewership on this 

platform, with 30 monthly viewers. This indicates a solid start to building a 
committed readership.

While the first objective was not fully accomplished, the second objective, “to 
increase audience engagement by 20% by the end of the campaign,” not only met 

but exceeded expectations. Hey Sit With Us experienced a 3000% increase in 
engagement and a 14.5% increase in followers on Instagram. Through consistent 
posting and strategic use of keywords, Hey Sit With Us significantly enhanced its 

social media presence.

Hey Picnic With Us was successful; however, in the future, we hope to see Hey Sit 
With Us increase its event attendance. With 15 listeners in attendance, there is room 

for growth. Nonetheless, Hey Sit With Us effectively provided a space for 
college-aged girls to connect and find community.

Before this campaign, Hey Sit With Us faced challenges with consistency in their 
posting strategies. This campaign demonstrated that consistency yields results. We 

encourage Hey Sit With Us to maintain this consistency in their strategies to
 continue growing.


